By MICHAEL GILTZ

Wi are tearing up the home enter-
tainment market, banishing VHS tapes
to a smaller and smaller section of
Blockbuster, Tower and other stores that
rent and sell movies. But the surprise is
the category of programuing that’s get-

ting bigger and bigrer.

DV is turning TV shows — an after-
thought on VIS — into one of the hottest
collectibles around. Top-grossing movies
like “Shrek” and boxed sets like “The
Godfather Collection” are selling like

anghusters. But hit TV shows like “The
os" are provimg just as hot.

=*The Sopranos' second sexson has sold
phenomenally well," says Jalin Theasher,
vice president of video sales for Tower.
=1 was a bit worried that “The Godfather'
boxed set was golng to cannibalize some
of "1‘1]4: Sopranos’ sales, bu it hasn't hap-

ned.

=Other TV shows proving to be hits on
DVD include *The X-Files Seasan
Four,” “Sex and the Elﬁnscmn
Two,” “The Simpsons Season,”
“Fawlty Towers, The Complete Se-
rles,” Disney's “Davy Crockett” and a
massive boxed set featuring every lus-
cious episode of Emma Peel on ]
Avengers.

Coming out in the next few weeks are a
flocd af TV titles on DVD: new hit shows
like *Buffy the Vampire Slayen The
First Season™ and the American version
nf ™ as Folk,™ cult favorites like

Peaks: The First " the
landrmark miniseries “Roots™ British
favorlies like “The Salnt” and “Up=
stalrs, Downstalrs: The Complete Sec-
ond Season.™ And the first season of a
“7s sltcom vou've seen a million times

old classics into
money makers

bt will want to own anyway:
1IM|A!5'HJII

Compared to the old days of VHS tape
— when a tiny corner of a video store
wiould have some dusty copies of “Star
Trek” and “The ght Zone™ —
DVD is turning old TV shows oo a new
moneymaker.

“I on DVD Is already a bigger cate-

ry than it was on 'L"Hg:“ says John Stad-

o, senior vice president of marketing at
Fox Home Entertainment. That's espe-
clally striking since thore are still alot
more VCRS in homes than there are DVD
players, “If you look at the revenue we're
doing now [on sales of TV shows] versus
the amount of revenue we were dolng on
VHS a year ago ot I8 months ago, there's
no comparison.”

Why? Lots of reasons: DVDs are of
much better quality, take uq a lot less
space, often Include extras like director
commentary, and — perhaps most impor-
tantly — DVD sets tend 1o include entire
seasons rather than a random collection

of episodes,

If penF!e want ta watch random ept-
sades of thelr favorite shows, they can
rurn on the TV and start surfing. dewt
want to enjoy a classic series from the be
ginning, DVD is the only place to do it.

Kate Winn, the director of ARE Home
Video has seen her company change in
the last three years from a division fo-
cused solely on programming from AKE

like “Horatio Hornblower” into a succegs-

ful purveyor of classie, mostly British se-
ries like * Iklh.l: I."ﬂ-'lﬂntr;_"‘l"‘ﬁcmt
Agent,” and the delightful puppet agtion
show “Th ™ Certalnly, DVD
has been the engine driving that change.

“particularly for the cult TV series,
they sell a lot better on DVD than they
did on VHS,” says Winn, who is excited
about their March release of “Peter
Gunn"

“We think that speaks a lot 1o the col-
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lectible nature of TV series,” she says.
“Collectors want to have I all. They want
every episode.”

Rhino Records — which revolutionized
CD baxed sits and has mvctuti:llc and
again that obscure uct cleverly pack-
aged will find an :Lﬂiien;r — s a]su-pl:n-

ng just as nimble on DVT. [s gift for
uncovering cult favorites seems tailor-
made for a genre where most TV shows
only run for a season or two and then dis-
appear.

Thino ks working on baxed sets for
“The Mﬁnh:ﬂ' “Gumby," "TI:IE:LLnﬂQ
Ranger,” and enfoying success wil
“FL R Pufnstuf,” C!Tﬁ.t Elllor’s “Get a
Life,” and even the classic train-wreck of
a variety show, “Pink Lady and Jeff.”

According to Amy Schorr, senlor vice
president of Rhino Home Video, there's
no question TV shows are proving much
more popular on DVD thas VHS.

*There's the quality f2ctor,"says Schorr.
“You can create special features and you
get a lot more for the money. On VHS
yOu gel ORe oF fwo ep-

isodes, On DV,
you can get four
to six
“Besides, DVD
is a much more
{riendly format
than VHS. You
couldn't go to
your favorite
scenes on tape. If
ou're watching &
lip Wilsen disc,
yio can jump toa
scene whers he's
'Inlafin.g Geraldine,
f you're watching
'H.R. Pulnstuly’ you
can fump to the
ueﬁ; with v
Witchiepoo, You
have that flexibil-

fry.=
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don't take ad-
|| wantage of the

extra capacity

DVD has to

offer.

“Siar Trek™
and *The Twi-

two of the few prof-
irable series on VHS =
have proven relatively mori-
bund on DVD because they offer a
skimpy rumber of episodes on each dise
and stretch out the shows onto more than
40 volumes, That would mean paying
abonst $800 to ged the entire series —a
stapeering sum even for hardeore fans.

Hut cl=asly, the future of TV on DV is
bripi‘hl — a5 long as the shows are well-
packaged, offer complete runs of the
shovw or at least £ sepsons, and
are reasonably priced. “Classic TV shows
like ‘Mary Tyler Moore’ and *All in the
Family' have been available on tape,”
BaYS her, “but they were never re-
ally marketed e!‘!’nctivul-?-.

“The problem is [} VHS tapes for a sea-
son just takes up a ton nl':fn.cc.ﬂn DVD,
three or four discs for a full season ar an
affordable price makes it collectible™

That's what Fox — which sold twice as
many sets of “The Simpsons” than it cx-
pected = Is hoping for with “M*A=5"H."

w1tz the first show we've put out that
fxn't contemporary,” says Fox's Staddon.
“Cihbonsly, when you Ioak at the size of
the audience, i's 3 huge title for us. We're
really interested to see how it will do.”
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