rurns the nation's largest
- video chain aftar Block-
buster, —Michzel Giltz

Ihe iatesi from tha home-video front

® MARK DOWHN THE HATCHES Online vidao |
store Reol.com bas managed to do what |
James Gameron and two studios couldn't: |
lnsa S1 milian on Titanic. The two-vear-old '
company priced the blogkbaster at $0.95,
which is 53 to 55 below thelr cost and
hall Tower's and Blockbuster
Video's price. Alter seeing site vis- /
its triple in the days before Titan- )
I's Sept. | relaase, Reel.com has |
sold almost 300,000 copies. CED \
Julie Watnwright calls the discount
“gur most efficiant deal yet as
far as gaining noaw cus-
tomers,” !
And nmew enemies. The
parent company of the
fowar chain is sulng
Reel.com, charging it
with “pradatory pric- |
ing practices.” But
likenlng Tower to R
Goliath whining about
David Isn't guite apt,
since Reel.com ocwner
Hullywnod Entertainment



