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Eight new books
for your fall reading list

By MICHAEL GILTZ

ublishers can find a
dozen different roads
tir the best-seller list
— and fall is the sea-
son when they cach make
a mad dash for
success. Bue
which titles
are the likely
front-runners?
Everything
iz falling into
place for
debut novelist
Daniel Mason,
author of this
season's  first
breakout title,
“The Piano
Tuner.”
His first
book arrived

in  bookstores

| s (LOUD

Delacorte
416 pages, $24.95
(October)

with a first printing of
150,000 — far more copies
than most books ever see.
S0 it's easy to  believe

{ason s poised to hit the
best-seller List.

Of course, it helps that
his story — set in
1886, aboul a Brit-
ish pilano tuner
sent to Burma on
" a “Heart of Dark-
iy ness”-like  jour-
i ney o Sl:r'\"iL"E &
rare Erard grand
piano — is
worthy of such
publicity muscle.

Getting a movie
made is a surefire
way to spur sales
— at least for the
paperback. Case
in point: “Cloud
of  Sparrows”

{Oet. 1), a rousing tale of
Shogun Japan by Takashi
Matsuoka, The novel has
already been sold to Uni-
versal — and Matsuoka is
already working on the se-
quel.

Joy Hakim is the best-
selling author of ten ac-
¢laimed history books for
younger readers. Her most
ambitious book vet,
“Frecdom: A History of
Us* {October) —written
for adults as well as older
kids = will have a lo-part
I'BS series, beginning in
January, hosted by Katie
Couric. Look for appear-
ances by Paul Newman,

Robin  Williams, Glenn
Close, the President and the
First Lallr.

If vou don't have a TV se-
ries or movie (o promote

First-time author Daniel Mason's nowvel,

about a British

plano tuner sent to Burma, is destined to be a best seller.

vour work, it helps to come
with a good pedigree — and
Thomas Steinbeck {(son of
Johin) has that In spades, His
first collection, “Down to
a Soundless Sea® (Ocro-
ber), follows pioneers
forging into the Monterey
Peninsula in the early
1505,
But if mom or

to Paradise” {Sept. 24),
has a compelling but little-
known story, good packag-
ing — and strong blurbs
from best-selling authors
Carl Hiaasen and Susan
Orlean,

Children's books can be
similarly marketed. Philip
Ardagh is an acclaimed

British author of

dad wasnt a
legendary, Pu-
litzer Prize-
winning au-
thor, how
about compar-
ing the new
book to a best-
seller everyone
knows,

Expect to

dozens of besisel-
lers — in the UK.
at  least. Here,
he's a virtual un-
known. But that
may change with
the release of “A
House Called
Awful End” (out

A cult followi

read that Alli- can be usefu
son  Pearson's when marketing 2
“1 Don't Fantagraphics book, too. Rick
Know  How 112 pages, 51685  Altergott has
She Does It™ been a  graphic

{Cctober) Is firmly in the
Bridget Jones tradition —
except this one covers the
territory after a formerly
lovelorn gal has married
and had a couple of kids.
Funny, sharp and poi-
gnant, the novel was a hit
in the UK.

Linking your book to a
best-seller certainly  isn't
limited 1o fiction titles. Les
Standiford's “Last Train

novelist for decades and
his greatest creation — a
hillbilly named Doofus
with a truly dreadiul hair-
cut — has been praised to
the skies, Altergott's first
collection is “The Doofus
Omnibus™ (out now),with
an introduction by best-
selling  graphic movelist
Daniel Clowes (“Ghost
World"). Brace yourselves
for something strange.




