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NYP TV WEEK

® REALLY BIG SHOWS

Day One

Mondays are looking up

By Michael Gllz

TH E future of television can be found
an Monday nights.

Instead of one of two networks
dominating in the ratings, every channel
has something to offer that smartly coun-
ter-programs its competitors and geis
good enough ratings to justify their exist-
ence ina 150 channel universe,

You can see it on Tuesdays and Sun-
days as well, but no other night offers
such a well-balanced menu for the TV an-
dience. Someday, every night will ook
like this Hmneup.

RS had the strongest hold on Mondays
in the past, thanks to quality sincoms like
“MrATS H™ and “Murphy Brown.” That
pradition contimses with “Everybody
Loves Raymond,™ a slow-building hit
that the petwork nuriured, It's sur-
rounded by “King of Qoeens® (which
some think is a worthy successor), the
critical punching bag “Yes, Dear” and
=il Standing,” which looks like it
might get into fglilng trim by the end of
the season. Topping it off is “C.5.L
Miami,” the surest bet of the fall that has

delivered on every level. I's a lineup per-
fect for elder eouples and familles.

NEBL affers theee one-hour blocks &5 an
alternatbve, starting with the low-heow re-
ality show *Fear Factor," which is siill
scoring higher in the ratings than even
Ripley could imagine. That's followed by
the durable soap-deama *Third Watch™
and *Crossing Jordan,” the freshman hit
starring Jill Hennessy that took a hit from
=5 1, Miami® but is still standing. It's an
anonymous bt good-looking alternative
10 CRS's sitcoms. Perfect lor single
WL

Fox has its strongest drama hit with
iRoston Public,” the last man standing
when it comes to David Kelly hours, It's
holding the fort almost alone, offertng a
ripped-from-the-headlives feel with its
tawdry storylines (those students sure do
Fm in trouhle!d and a fine ensemble. It°s

ollowed by a rotating mix of reality
shaws ke “Joe Milllonalre™ that give
the “Fear Factor” crowd somewhere Lo
turn. Perfect for young people,

The W hits 3 wholesome note with
w7th Heaven" and the burgeoning hit
wEverwood,” a sort of “Northern Expo-
sure” for the Walton set that stars Treat

Williams and Tiger Beat pin-up Gregory
Smith, as the thinking-teen’s hunk. Perfect
fisr young families and kicds.

UM offers as solid a Bock of sitcoms as
yous'll find in primetime, anchored by
w il friends.”™ Alithough of variable qual-
ity, they hit thelr target audience every
week whether in reruns or with brand
new episodes, Perfect for African Ameri-
cans who are tired of sceing blacks play
suthaority fgures in the background of
wther shows,

And ABC has a winner for balfthe year
with “Monday Night Football” (perfect
for single guys) and now a brand new
block of dramas led by “The Practice™ at
0, the Indiana Jones-style “Veritas™ at 8
andd “Miracles™ with Skeet Ulrich at 10

The amazing l]l.iuf is that all of these
lincups are successful. Every network can
point o an audicnce they zero in on that
advertisers want.

In the farure, every night will be this
crowded with success stories, once net-
works realize they can't afford to rall
over and play dead opposite hit shows —
the way everyone -.1i|.1 on Thursdays when
HMBC ruled the roost.

Hut on Mondays, the future is now.
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