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DVD sales hoom

killing

By MICHAEL GILTZ
“XXX" — the snow-
boarding secret-agent ac-

tion flick featuring in Die-
sel — sold 5 million DVDs
in its first week in video
stores, the latest and
strongest sign yet that the
video rental business is on
its last leg.

Such strong DVD sales
are key to why Blockbus-
ter, the nation's largest
home vwideo chain, has
watched its stock plummet
some 50 II"‘W'-'-“' in the last
six month

The company placed its
bet on rentals, which are a
diminishing share of the
market. Rentals at the
local video store will onl
decrease with the growt
of video on demand, pay
per view and outright
DVD zales.

With DVD players avail-
able for as little as 370,
2003 could be a defining
year to decide whether the
exploding interest in buy-
ing DVDs will slow down
— or get even bigger.

“This next year, it will
be interesting to see what
happens,” says Jennifer
Netherby, of Video Busi-
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ness magazine, “DVDs are
g0 cheap. You can get
some for S10 or $15. No
one expects the trend to
reverse, It might slow
down, but it won't go back
to the way it was.”

“XXX" grossed $107 mil-
lion its opening week in
home video stores, most of
which came from DVD
sales — similar to what

video biz

Diesel's “The Fast and the
Furious” sold last year,
Netherby said.

Industry executives have
been watching this trend
develop. Movies scored a
record $9.2 billion at the
box office in 2002 — but
raked in more than $203
billion through DVD and
video.,

And the biggest piece of
that pie was the $12 billion
spent- on buying movies,
not renting them.

According to the Video
Software Dealers Associa-
tion, 144 million fewer
copies of movies were
rented in 2002, That's only
a 3 percent drop — but
most observers expect the
downward trend to con-
tinue.

‘Th:s really wasn't a sur-
prise,” said John Thrasher,
the vice president for
video sales at Tower Re-
cords,

He cites the time factor
A% ONe more reason rentals
are fading.

"'Emngl:i’mck and forth to
the video stores” Thrasher
asks. “With the price of
gas and the time wasted,
who needs it?"




