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How The NY Times Blew Their Big Entertainment
Story Of The Day
The New York Times did a major piece today on Warner Bros., a studio

that's had a very tough year, thanks to flops like "Lady in the Water,"

"The Ant Bully" and "The Poseidon Adventure." This weekend is the

first weekend they can hold their heads high, thanks to the $27 million

opening of "The Departed." But the article is filled with questionable

assumptions and one doozy of a misjudgment.

First, the headline (not written by the writer, presumably) says "After

Big Flops, Warner Hopes For 'Sleeper' Hits With Smaller Films." Now

even in today's inflated Hollywood, $90 million for a gangster drama is

hardly a "small" film. And surely NO movie starring Jack Nicholson,

Leonardo DiCaprio, Matt Damon, Martin Sheen, Alec Baldwin and

Mark Wahlberg in major roles could ever be described as small. No,

Scorsese is not a big commercial director, which is all the more reason

to acknowledge this as a major commercial, accessible film by his

standards. Furthermore, the words "sleeper hit" can never describe a

movie that opens on more than 3000 screens. It just shows a complete

lack of understanding about the business.

Then you have the odd claim that Tim Burton was not an obvious

choice to direct "Charlie and the Chocolate Factory" and Johnny Depp

was not an obvious choice to star. In what universe? They seemed like

the IDEAL people to shepherd that movie and everyone said so when it

was announced. Gee, Johnny Depp was only coming off the biggest hit

of his career -- the family friendly "Pirates of the Caribbean." (Not to

mention the appealing "Finding Neverland.") Why WOULDN'T he be

your first choice to play Wonka? Tim Burton -- part of the Warner

Bros. family -- was equally obvious to direct and perfectly suited to the

quirky story. Sure, give credit to WB for not panicking when Depp

delivered such a bizarre performance (and turning it into a smash hit).

But the actual decision to hire those two was a no-brainer.

The NYT claims that WB's travails this year reveal that tentpole movies

(big budget extravaganzas like "Superman Returns," the Harry Potter

movies and "Poseidon") are not sure things, after all. Uh, we've known

that was true for as long as Hollywood has been making movies. Only
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